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Making social media work
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Polly Barnfield, OBE  
CEO Maybe*

“Social media has changed the way we 
communicate forever”
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1. Why social media matters

2.  Case studies

3.  Q & A

Agenda
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In just 15 years 3.8 billion people have 
become social media users

2.5
billion users

1 
billion users

330
million users

210
million users
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        Every minute of every day
● Instagram users post 46,740 photos

● 510,000 comments posted Facebook

● 456,000 tweets are sent on Twitter

● Users watch 4,146,600 YouTube videos

● 300 people join Facebook

● More than 120 professionals join LinkedIn

http://www.maybetech.com
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3.2 
billion

 
People access 
social media 

through a mobile 
device
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The platform that makes 
social media work.
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Social media data

Footfall  data

Sales data 
data
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Case studies

1. High Street Task Force

2. Independent Retailer

3. Primark

4. FSB

http://www.maybetech.com
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PRE COVID-19  
Consumers were spending and 
average of 2 hrs 22 mins using 

social media every day.
(Forbes)

Against this, up to 78% of High Street organisations 
WERE NOT active on social media.

(Maybe* - based on 300k organisations across 1300 High Streets)

http://www.maybetech.com
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DURING COVID-19
Consumers time spent on social 

media has increased by 40%
(Statistica)

Against this, up to 88% of High Street organisations 
ARE NOW NOT active on social media.

(Maybe* - based on 300k organisations across 1300 High Streets)

http://www.maybetech.com
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Weekly social media activity of UK towns 
Tracking the moving average of organisations in towns across the UK (300K organisations, 1300K towns)

20th March 
Pubs shut 
due to
COVID-19 

23rd March 
COVID-19 
lockdown
starts

Maybe* tracks 1m 

companies in 1300 

UK towns and is 

now extending this 

worldwide

http://www.maybetech.com
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Acceleration the number of businesses we can track 
Up from 150K upto 1M

This means we can track over time:

- Changes in businesses reopening

- Changes in opening times 

- See what they are saying

- By sector and by location

1300 UK towns and cities and 29 International ones

http://www.maybetech.com
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How one SME shoe retailer has adapted 
to Lockdown and beaten MoM web sales
                                                  

http://www.maybetech.com
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The social media highlights

15th March - COVID-19 begins to 

impact. Zero footfall in 

Cheltenham (also Cheltenham 

race week), more shops closing as 

the week went on.

Start of Lockdown.

Tuesday 14th April - 

launched new trainer 

collection.

Celebrated 45 years as a shoe 

shop. Rewarded all social 

comments on social media  

with a £10 gift voucher  and 

personalised each reply.

Hit pause on social and 

did some remincising of 

best photo shoots and a 

lot of local engagement.

Launched a shoe 
drawing competition 
for children. 

http://www.maybetech.com
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New price point £49.95

New trainer range launched 
www.keithscarrott.co.uk

@keithscarrottshoes

http://www.maybetech.com
https://keithscarrott.co.uk/


22  Copyright Maybe* ®  | www.maybetech.com 

What the data reveals 

Monday 23rd March - everything digital 

turned off. No sales emails, no ads, no 

retargeting, no sales based social media 

on any of our platforms.

Impact on 

online sales as 

social media 

activity stops. 

Organic 

engagement 

with positive 

local content. 

As the news of 

COVID-19 breaks you 

can see social media 

reach dropping off.

6th April sales 

campaign and starts  

and paid social media 

activity turned back 

on.

Impact on sales 

from new 

trainers.

Organic 

engagement with 

Children’s shoe 

competition.

Launched new 

trainer collection at 

a lower price point.

Positive response  from 

customers.

Sentiment remains more 

positive  than pre COVID-19.

http://www.maybetech.com
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All images shot on an iphone at home
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Year-on-year comparison web sales 

http://www.maybetech.com
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Organisation Followers
Avg. posts 
per day

Average 
engagements 
per post

Avg. 
engagements 
per day

% daily 
engagements of 
total followers*

Best 
performing 

posts

Retailers outperforming the market

Primark 13,600,000 76 230 17553 0.129% View

BooHoo 9,500,000 60 836 50000 0.526% View

Gymshark 5,100,000 128 47 5977 0.117% View

Retailers that are not beating the market 

Topshop 11,100,000 15 510 7827 0.071% View

River Island 2,700,000 14 195 2667 0.099% View

Benchmarking social media performance

Data is indicative at the time of publishing. Performance and stats may improve over time and are subject to any paid advertising. Go to maybetech.com, sign up,  and connect 
your social accounts to see the live data for your business.
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Primark is closed for business 
But their conversation has not missed a beat, and their audience is talking about them ALOT

http://www.maybetech.com
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Training and empowering a remote team of 100+ people through COVID-19 

http://www.maybetech.com
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Know what's working or why its not

http://www.maybetech.com
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The platform that makes 
social media work.
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Your customers are your 
business’s most 
valuable asset.
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